National Agricultural Communications Symposium 
2023 AGENDA 
Saturday, February 4 
9:00 a.m. - 4:00 p.m. Grant Writing Retreat, Mistletoe 
Sunday, February 5 
7:00-7:30 a.m. Breakfast 
7:30 - 8:30 a.m. Business Session, Oklahoma Station 1 
• Introductions 
• Program updates 
• Update from SAAESD 
• Call for officer nominations (Secretary and Student  
Representative) 
• Online officer voting opens 
8:30-8:45 a.m. Break 
8:45 – 10:05 a.m. Distinguished Paper Session, Oklahoma Station 1 
(15 min for presentation, 5 min for Q&A) 
Discussant: Joy Rumble 
Facilitator: Ch’Ree Essary 
Communicating about the Plastic Pollution Crisis in our Food System:  
Exploring Interventions to Mitigate Single-use Bottled Water 
Kristin E. Gibson and Alexa J. Lamm 
Soil health motivations and barriers in the context of diffusion of  
innovations theory 
Nellie Hill, Katie Starzec, Megan Underwood, Levy Randolph, and Jason  
Ellis 
Exploring Identities of Extension Faculty and Educators as Science  
Communicators 
Klae D. O’Brien, Carrie N. Baker, Sarah A. Bush, Maggie Elliot, and Kattlyn  J. Wolf 
Growing Pains: Assessing the strategic organizational communication  
approaches of an expanding Extension organization 
Anissa Zagonel, Ashley McLeod-Morin, Angela B. Lindsey, and Lauri M.  
Baker  
10:05-10:20 a.m. Break
10:20-11:05 a.m. Concurrent Paper Session I, Oklahoma Station 1 
(10 min for presentation, 5 min for Q&A) 
Discussant: Garrett Steede 
Facilitator: Ashley McLeod-Morrin 
New Beginnings: An Exploration of Agricultural Communications  
Curriculum Development in Ontario 
Madison A. Dyment, Annie R. Specht, and Emily B. Buck 
Moral Values in Students’ Agricultural Communications 
Dara Wald, Miguel Diaz, and Tammy Preston-Phillips 
If Nobody Hears Us, Do We Really Make a Sound? An Examination of  
Agriculture Faculty Members’ Science Communication Engagement 
Shelli D. Rampold, Taylor Ruth, and Jamie Greig 
Concurrent Paper Session II, Mistletoe 
(10 min for presentation, 5 min for Q&A) 
Discussant: Angie Lindsey 
Facilitator: Ginger Orton 
The Original FaceTime: Communication Preferences in Agriculture  
Marketing and Customer Service 
Hannah Chambers, Ashlyn Ussery, Jefferson D. Miller, K. Jill Rucker, and  
Cassandra K. Cox 
Better Beef at the Supermarket: Should Animal Welfare Standards be  
Marketed to the Consumer? 
Morgan A. Young, J. Tanner Robertson, Troy Tarpley, Eric Koennecke, and  Courtney Coffman 
Ohio mothers’ social identities and influences on food purchasing 
Alyssa Rockers, Joy N. Rumble, Emily B. Buck, Jera Niewoehner-Green,  
and Cynthia Burack 
11:05 a.m. Lunch (on your own) / Graduate Student Lunch 
1:00 – 2:00 p.m. Professional Development Roundtable, Oklahoma Station 1 
1. A Discipline Conversation: Creating Undergraduate Research  
Opportunities in Agricultural and Natural Resources Communication 
Cara Lawson and Laura Fischer
2. Communication For Development: What is it and how do we do it right? 
Jessica R. Spence and Van Crowder, Virginia Tech 
3. How to write for non-academic audiences 
Joseph Opoku Gakpo, North Carolina State University 
4. Practice What We Teach: Using PEDAL to Revisit Web Best Practices in  
Higher Education 
Carrie Baker University of Florida 
5. Supporting International Graduate Students to Navigate Academic Spaces  in Agricultural Education Programs in the U.S. 
Shuyang Qu and Fallys Masambuka Kanchewa, Iowa State University 
6. Regional Research Communications: Developing a communications  
multistate research project and strategies to communicate a regional  
message.  
Frances Gould, LSU AgCenter and Gary A. Thompson, SAAESD. 
2:00 p.m. Poster set up – Five Moons 4 
2:30 p.m. Poster Session – Five Moons 4 
4:00 - 5:00 p.m. SAAS General Business Meeting – Oklahoma Station 3 5:00 p.m. SAAS Opening Social – Scissortail/OK Station Prefunction 
Monday, February 6 
8:00 - 9:00 a.m. Concurrent Professional Development Session I, Oklahoma Station 1 (30 minutes each) 
Facilitator: Peng Lu 
Mechanical Turk for Data Collection in Agricultural Communications  
Research 
Kristin Gibson and Alexa Lamm 
Use of ROI in evaluating academic programs for planning and for  
programs of study for students 
Kristina M. Boone and Carri Gerber 
Concurrent Professional Development Session 2, Mistletoe 
(Facilitator: Shuyang Qu) 
Visualizing stakeholders’ mental models for communication strategy 
Sadie Hundemer
Your class on a timeline: Tips for a high-impact video course 
Austin Moore 
9:00 – 9:15 a.m. Break 
9:15 – 10:30 a.m. Concurrent Paper Session III, Oklahoma Station 1 
(10 min for presentation, 5 min for Q&A) 
Discussant: Eric Morgan 
Facilitator: Sherifat Alabi 
Prioritizing Values: Identifying Target Audience Segments for Strategic  Climate Change Communications  
Ginger Orton, Laura Fischer, Ch’Ree Essary, Cara Lawson, and Maci Loving 
An Exploratory Study of Risk Experience and Personal Values on  
Support for Climate Change Policies  
Kiera Dwyer, Cara Lawson, and Laura Fischer 
Significance of Science: Introducing a Scale to Measure Perceptions of  
Science Communication During a Crisis  
Ashley McLeod-Morin, Lauri M. Baker, Lisa K. Lundy, Ricky Telg, Angela B.  Lindsey 
Innovation in Isolation: An Exploratory Study on the Diffusion of Local  
Foods Purchasing and Innovative Shopping Methods During COVID-19  
Cheng-Xian Yang, Lauri M. Baker, Anissa Zagonel, and Hikaru H. Peterson 
Risk it for the Brisket: Southeast United States Beef Producer Risk  
Information Seeking and Processing  
Creigh Rourke, Rachel Waggie, Nellie Hill, Jason Ellis, and Katie Starzec 
Concurrent Paper Session IV, Mistletoe 
(10 min for presentation, 5 min for Q&A) 
Discussant: Jacqueline Aenlle 
Facilitator: Abby Durheim 
A Multi-Method Analysis of Diversity, Equity, and Inclusion Websites of  Fortune 500 Agricultural and Food Companies  
Garrett M. Steede, Rebecca D. Swenson, and Troy D. McKay 
What’s on Netflix?: An exploratory content analysis of agriculture and  natural resource-related videos on Netflix  
Lauren (LaGrande) Chase, Whitney Stone, and Melissa Millhollin
Explicating News Frames: A framing analysis of GMO news coverage  
Ch’Ree Essary, Erica Irlbeck, Laura Fischer, Robert M. Peaslee, and Joshue  L. Mite 
Data Visualizations in Infographics: An Experimental Study Investigating  the Type of Data Visualizations Used in Infographics on Participant  
Recall  
Elizabeth M. Schroeder, Laura Fisher, Courtney Gibson, and Amber  
McCord 
Infographics in Agriculture: A Content Analysis of Infographics from  
U.S. Agricultural Organizations  
Elizabeth M. Schroeder, Courtney D. Gibson, Laura Fischer, Amber  
McCord, and Kristine Schechinger 
10:30 – 11:00 a.m. Break/ Hotel Checkout 
11:00 a.m. Business Meeting, Oklahoma Station 1 
• Business items 
• Announcement of Officers 
• Poster awards 
• Paper awards 
12:00 p.m. Adjourn
National Agricultural Communications Symposium Poster Session, Five Moons 4 Sunday, Feb. 5 
2:30 – 4:00 pm  
RESEARCH POSTERS 
1. An Empirical Analysis of livestock farmers e-agriculture use intention in the era of the COVID 19 pandemic – Ayisi Daneil Nyarko & Fallys Masambuka-Kanchewa 
2. The urban and rural divide: An exploration of how varying community types support  climate change policy – D'arcy Ryder, Laura Fischer, Ginger Orton, & Cara Lawson 
3. Examining Recall of Protective Action Content in Graphical Tornado Warning Messages  – Ginger Orton, Laura Fischer, Jeanette Sutton, & David Huntsman 
4. A Deep Divide: Differences in Rural and Urban Americans’ Trust of Scientists – Ginger  Orton, Laura Fischer, Cheng-Xian Yang, & Lauri M. Baker 
5. GMO News Coverage Across Beats and Time – Ch’Ree Essary, Erica Irlbeck, Laura Fischer,  Robert Peaslee, & Joshue Lewis Mite 
6. Let’s Talk it Out: Exploring Moment-to-Moment Reactions to Scientific Information By  Community Type – Kylie Farmer, Laura Fischer, Ginger Orton, Shayne White, McKenna  Pavelock, Skylar Elmore, & Katelynn Horton 
7. Dialing In On Trust: A Moment-to-Moment Analysis of Reactions To a Scientific Debate  – McKenna Pavelock, Laura Fischer, Ginger Orton, Kylie Farmer, Skylar Elmore, &  Katelynn Horton 
8. Relevancy of Print Magazines: A Q Methodological Examination of Generation Z’s Publication  Preferences – Rebekah McCarty & Shannon Norris-Parish 
9. Put A Pin In It: Teaching Entomology Using a Virtual Online Pinning Lab - Fisher  EasleySmith, Shannon Norris-Parish, Don Edgar, Scott Bundy, Barbara Chamberlin,  Matheus Cezarotto, Pamela Martinez, & Amy Muise 
10. Plugging into a new age: the impact of social media use on undergraduate students’ perceptions of production agriculture and consumer decisions – Shannon K. Allen,  Josey M. Webb, Allyson K. Moore, Carley C. Morrison, Stephanie M. Lemley, OP  McCubbins, & Marina D. Denny 
11. From down on the farm to Disney+: A content analysis of The Hatcher Family Dairy – Julia  Knaggs, Schelby Beach, Emily Buck, & Annie Specht
12. Until we meet again: An analysis of social media fair cancellation posts during the COVID-19  pandemic – Kelsi Opat, Olivia Robinson, & Claire Eggerman 
13. Have You Herd?: Beef Producer Communication Preferences Regarding Print  Magazines – Megan Underwood, Katie Starzec, Nellie Hill, & Robert Weaber 
14. Understanding Communication and Information Needs of U.S. Wheat Industry Professionals Using Q Methodology – Morgan L. Orem, Holli R. Leggette, Maureen  Victoria, Jamie Foster, & Jean A. Parrella 
15. A Qualitative Look at Factors Affecting Persuasive Messaging about Adopting  Conservation Easements – Shane White, Jefferson Miller, Caitlin Cooper, & Lauren  Gwaltney 
16. Landowners' Perceptions of Conservation Easements: Implications for Effective  Persuasive Communication – Caitlin Cooper, Jefferson D. Miller, Lauren Gwaltney, &  Shane White 
17. A Qualitative Analysis of Blogger Perceptions and Experiences in the Protein Industry – Karli Yarber, Jefferson Miller, Kylie Hackworth, Jill Rucker, & Cassandra Cox 
18. Taking to TikTok: A Content Analysis on the Dissemination of Beef Production  Information on TikTok – Creigh Rourke & Nellie Hill 
19. Examining the Demographic Characteristics of Interpersonal Communication Channels  for an Extension Health Promotion Project – Catherine E. Sanders, Kristin E. Gibson,  Tatevik Markosyan, & Alexa J. Lamm 
20. Shopping for Information? Exploring Consumer Political Ideology and Local Food  Online Shopping Design – Catherine E. Sanders, Rachel E. Corry, Kristin E. Gibson, Alexa  J. Lamm, & Jessica Holt 
21. Exploring the Use of Creativity Exercises to Promote Creative Thinking Among  Agricultural Communications Students – Kristine Schechinger & Courtney Gibson 
22. Encouraging Water Protection Through Donation: Water Conservation Donation  Behaviors in Relation to Specialty License Plates – Olivia M. Erskine, Kristin E. Gibson, &  Alexa J. Lamm 
23. Media Mindset: Exploring How Media Coverage of Immigration Affects Attitudes Toward  Immigrants in the United States – Sydney Honeycutt, Ashley McLeod-Morin, Angela B.  Lindsey, Lauri M. Baker, Ricky Telg, & Dale Pracht
24. Capturing Credible Communication: Using Focus Groups with Perception Analyzer  Dials to Understand the Credibility of Different Video Types – Arati Joshi, Aly Morrison,  Lauri M. Baker, Ashley McLeod-Morin, Phillip Stokes, Sydney Honeycutt, Sandra  Anderson, Angie Lindsey, Cheng-Xian Yang, Anissa Zagonel, & Ricky W. Telg 
25. Communicating During a Crisis: A Case Study Evaluating Research-Based Outreach  During the COVID-19 Pandemic – Ashley McLeod-Morin, Anissa Zagonel, Sandra  Anderson, Sydney Honeycutt, Phillip Stokes, Lauri M. Baker, Angela Lindsey, & Ricky Telg 
26. Can Cooperative Extension Compete with Consumer Horticulture Social Media Pages?  – Brooklyn Evans, Scarlett Kingsley, Justin Quetone Moss, Lauren Lewis Cline, & Audrey E.  H. King 
27. The Purpose of Junior Livestock Exhibition Related Podcasts – Samantha Morris, Linnea  Langusch, Dwayne Cartmell, & Shelly Legg 
28. State Residents Local Food Perceptions, Interpretations, and Sources of Info – Amy  Wampler, Quisto Settle, Joy Rumble, & Taylor Ruth 
29. Rewriting the Rural Narrative: A Quantitative Media Analysis of Media Regarding  Rural Oklahoma – Anthony C. Caruso, Audrey E. H. King, & Lauren Lewis Cline 
30. Digital Presence of Central [State] farms – Clare Hancock & James Lindner 
INNOVATIVE POSTERS 
31. Communicating with Virtual Learning: Redesigning Food Safety Educational Modules  for High School Audiences – Sophia Flores, Shannon Norris-Parish, Tom Dean, Marshal  Wilson, Emily Russell, Robert Silver, & Janet Witte 
32. It’s Not a Facade: Effective Storytelling is Key to Science Communication – Sarah Harris & Shannon Norris-Parish 
33. Muddy Waters: Leveraging Storytelling to Teach Water Issues in the Desert Southwest  – Kathryn Petty & Shannon Norris 
34. Myers-Briggs Type Indicator: A Resource for professional communication self-efficacy  enhancement among early-career professionals – Rick D. Rudd, & Cris L.Thompson 
35. Connecting Communication Theory to Practice through Podcasts – Karli Yarber &  Jefferson Miller
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